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Marketing Ideas
Howard Moskowitz is a well-known legendary market researcher and experimental psychologist, and pioneer in the field of psychophysics and inventor of world-class market research technology.  This scholar has a documented history for the great innovation he made of numerous types of spaghetti sauce and horizontal segmentation. Invention of other spaghetti varieties marked an exceptional difference in his marketing ideas.  The study indicates that Moskowitz intensified his research capacity by groundbreaking the notion of Intermarket variability as applied to the food industry (Porretta, 2019). Also, he found that one variation of a food product was the incorrect way to approach things in general. Through multiple research, he discovered that there was no lone perfect sauce; thus he developed 45 different types of spaghetti sauce for testing. His achievement was driven by the motive of satisfying customers’ tastes and preferences. 
Since Americans fell into three distinct groups, whereby some like plain spaghetti sauce, others like chunky spaghetti sauce, while the last group like spicy spaghetti sauce, he was determined to fill all the gaps in food industry. The study revealed that chunky variety was highly preferred, which in return translated into abnormal profit in ten years. Additionally, Dr. Moskowitz made a perfect diet Pepsi through the use of ideal level of sweetness, which took his research to another level.  Later, he discovered that diverse people are motivated by different tastes and preferences since some like their soda very sweet while others like it just a little less (Rao, Rodriguez & Shoemaker, 2018). Basically, the video offers brief guidelines to the individuals with the intention to start up a business. It contains plenty information that can help one to gather abundant knowledge on how to involve in diverse businesses to cater for the needs of all customers. 
Furthermore, it is necessary to develop target customers and later developing content that appeals to each segment. Also, strategic marketing especially for creating a plan to reach and satisfy customers should be done in order to increase profitability and productivity. Developing strategies such as designing of programs that lays a platform for engagement by customers is essential for feedback exchange. This activity forms a steady flow of information, which heightens the exchange of thoughts, ideas, and comments that facilitate restructuring and improvements. At the same time, we can learn various lessons from Moskowitz study and apply it to all businesses irrespective of the products and services being offered. Striking a balance between research and the desire to make brand new products and services that can possibly transform an industry is essential than going around asking people what they want. Also, creating a single variation of a product is the erroneous approach to drive away competitors since one universal product cannot suit all tastes and preferences of the customers. 
Collection of data and critical scrutiny is considered significant as it leads to successful operation of business. It is possible to capture customers' insight towards the product and initiate the necessary changes to achieve business goals. Embracing sound marketing approach results in the building of brand awareness, driving of customer loyalty, and tremendous increase in online sales. Nevertheless, observing competitors move and what they are doing online is vital before setting up an online business. Also, effective strategy focuses on the areas that offer high returns. It becomes an epitome of growth and helps to focus limited resources on the most productive and vital activities for the business. Therefore, proper use of digital marketing networks can boost sales remarkably hence realization of greater returns. Likewise, intensive market research and exploration play a primary role in the identification of factors that might affect the survival and success of a business.
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